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There is a framework for success that 
leaders can accelerate.

the growth of a region follows the four 
steps of the Entrepreneurship Acceleration 
Cycle: ambition, growth, commitment, and 
reinvestment. The illustration  shows each 
of these steps and the sub-components it 
includes.

Step One: Ambition. High-growth industries 
need ambitious entrepreneurs who seek to 
build scalable companies in the local area 
because of  the local quality of life and a 
desire to grow. 

Step Two: Growth. In order to achieve  signifi-
cant growth, firms must have access to 
talent, financing, and customers. 

Step Three: Commitment. Founders must have the 
desire to stay in their local area and share 
their resources with the next generation of 
entrepreneurs. 

Step Four: Reinvestment. Creators of success-
ful companies reinvest in other entrepre-
neurs and businesses. 

How did Silicon Valley become the location for the largest tech hub in the world?
http://share.endeavor.org/pdf/HDSVBSV.pdf
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In order to 
achieve  

significant 
growth, firms 

must have 
access to 

innovation, 
talent, financing, 

and customers.

    Creators 
of  successful 

companies reinvest in 
other entrepreneurs and 

businesses. This part of the 
process is critical to the 

development of the 
local environment.
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COMMITMENT

AMBITIONHigh-growth 
industries 

rely on ambitious 
entrepreneurs who 

seek to build scalable 
companies

Founders must have 
the desire to stay in 
their local area and 
share their 
resources with the 
next generation of 
entrepreneurs.
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